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Paraphrase, Summary and Synthesis 
Paraphrase paragraph 1 Two ways a woman can get hurt: advertising and violence” by Jean Kilbourne
The author, Jean Kilbourne, explains that sex is in advertisements and creates some form of disconnection rather than true of the meaning of sex that brings connection and closeness. In advertising, sex has to do with power with little effort on passion, creating violence not interested in violins, unlike in real life. Pornography's main objective is dominance over another party. In most cases, men are usually accorded physical dominance and preference over women. Meanwhile, women are seen as using beauty and sexuality to influence men. Men are described as conquerors, while women as subjects and dependent on the men’s wealth. Women are viewed as a thing rather than human beings by stating that women are submissive and sexually inviting. 

Summary: Article: Two ways a woman can get hurt: advertising and violence” by Jean Kilbourne
Jean Kilbourne's article, "Two Ways A Woman Can Get Hurt," describes a corrupt society where advertising and violence against women by purporting that they are usually sexualized and degraded in the community. The media fraternity for several decades chose to appeal to either a male or female gender. In one advertising, it would illustrate how a company advert ties through seeing ties laid in a messed-up bed, suggesting that a brand of relationships would assist in getting laid. The article shows males dominance, and that rarely takes "no" for an answer. In one of the adverts, a man is standing over a woman while the woman is saying "no," but the man is laughing or screaming clear indications that the woman's response does not matter. Women are portrayed as submissive and sexually inviting and viewed as a thing rather than human beings. Violence against women in society might become socially acceptable in the modern world. Further, advertisements that promote women and young girls to act in a submissive, teasing manner encourage sexual harassment as well as violence when resisted.

Synthesis of Articles: Two ways a woman can get hurt: advertising and violence” by Jean Kilbourne and 
The society perceptions on the gender parity and roles are examined. Kilbourne illustrates that her readers identify the role granted to men and women in advertisements as a true representation of the current occurrences of modern society. She states that the fact that women are abused in modern society is because advertisement promote a certain way of acting. Pascoe (2005) perspective on American adolescent boys is that they attain masculinity through continual repudiation of a “fag” identity. The fag insult is viewed from divergent meanings that are primarily gendered, sexualized and raced. It builds on prior analyses of adolescent homophobia through pointing to the limits that concentrates on centrally on homophobia. Also, it demonstrates that fag is not just linked to the homosexual boys but as an identity that can temporarily adhere to heterosexual boys and lastly highlights the racialized nature of this fag discourse.  Kilbourne even emphasizes this by using advertising images while recalling that "the popular culture idealizes a template for relationships between men and women that is a recipe for disaster: a template that view sex as more important than anything else, that ridicules men who are not in control of their women and that disparages fidelity and commitment". [Paragraph 5; line 6-10]. However, this may not be the case as several media have a more oppressive influence; hence, the blame cannot be put on advertising as a major contributor to violence and dominance against women. It is because the advertising media is only employed as a vehicle to promote the sale of a product and brand. Consequently, every person must teach the values as well as principles that they may have acquired.  Therefore, the society perceptions on both male and female clearly depict a society centered on more male dominance and female submissiveness.   
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